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POPE FRANCIS IN SOUTH KOREA

In 2014, Prain Global proved once again to be the best PR agency by showcasing its capabilities to handle
the overall management on the media such as working with 2,760 local & overseas journalists,
positioning issues in proper stages, establishing on/offline platforms and media-support systems, etc.




YUNA KIM ICE SHOW

Prain Global implemented an integrated marketing which embraced almost all areas of both PR and
marketing — planning of the initial project, creating a stage, operating and managing the
entire shows, publicity, and marketing PR, etc.




HILTON BUSAN LAUNCHING PR

Prain Global successfully led the integrated PR campaign of Hilton Busan’s 2017 grand opening with thorough planning
and flawless execution of the MPR, media conferences, media familiarization trip, digital PR, and influencer marketing.
Hilton Busan was successfully positioned as the ‘Urban Destination Resort’ and became a new tourist attraction in Busan.




SWEDISH MINIMALIST,
VOLVO XC40 LAUNCHING

Prain Global proved itself as the best HOLISTIC MARKETING professional company in 2018 by undertaking
the launch of Volvo XC40. Prain Global planned and executed Volvo's overall marketing, PR, advertising,
event, digital media aspects. Consumers are now in line for over 6 months awaiting their delivery.




“KASL IS COMING!" CAMPAIGN
IN GURYE

Prain Global proposed ‘World's First Civilian-Led Hepatitis C Screening & Treatment Support Project’
to the related medical association, KASL*, and led the campaign from planning to execution.
We effectively showcased the campaign on various on/offline mass media, and through successful project execution,
we contributed to creating healthy community with better liver health and zero hepatitis C infection.

(*KASL: Korean Association for the Study of the Liver)




NORTH ASIA PR CONSULTANCY
OF THE YEAR

On September 2017, Prain was awarded the ‘2017 North Asia PR Consultancy of the Year’
at the World's largest PR Award ‘SABRE Awards.’

Also, Prain received the gold awards in the public affairs sector.

Contender: Dentsu PR(JPN), Sunny Side Up(JPN), Weber Shandwick(KOR), KPR(KOR)
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PRAIN PRACTICE
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CROSSOVER COMMUNICATIONS

(ON + OFF + ABOVE + BELOW) X LINE COMMUNICATIONS

HYBRID MEDIA PLANNING

(CONVENTIONAL + NEW + INTERACTIVE + MOBILE + SOCIAL) X MEDIA

HOLISTIC MARKETING

RESEARCH + ANALYSIS + CONSULTING + BRANDING + PR + AD + SP + EVENT + DESIGN & PRODUCTION

ALL-WEATHER PR

CSR & PRESIDENT IDENTITY & PHILANTHROPY & SPONSORSHIP & SPORTS MARKETING & CRISIS MANAGEMENT & MEDIA TRAINING

FIVE -WHEEL DRIVE RELATIONS

(INVESTOR + GOVERNMENT + MEDIA + EMPLOYEE + CELEBRITY/VIP) X RELATIONS

CROSS - CULTURAL COMMUNICATIONS

(INBOUND + OUTBOUND + GLOBAL) X COMMUNICATIONS
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TQIZ2E2 57 AGA K FAHASI| Ciefet S Soll 04 x| Sthefof =51 QELICE

®)
3

€ TREY PRAIN KeyWest

ol E|LM = PSRt 2=, FAIZ iRt Eeol=x&E 0 | |0 PR & CIX|E PRE SElot= 20l 7| AEE FAE8 HRLAOIE MEIER
OfLI2M S A QU= OfE[AESS| ZHIXE 7|25l Hybrid PR ZAAIE] S|ALRIL|CE O|F0{X FLH RUS| FETZ PR/IR 7|o=
Az FELH 0| MEH= LS Sh|ct =87ty S22 0PEEFNHE MFLICE

E Prain& Rhee ?o+£wcﬁ 1:CG

CHeHE = £|=O| S2IPROITLAQI I|QIoHE| =, EEZHL2 2014 78 M= I|M|X| Prain Consulting Group = 20044,
OARAHRLIAOIM] YN Z[12] ME7 St & FA|Ent S SHE M E 2{|0[SILICE At Eot MR V|SS flolf MEIE ZRIQILICE

EHo| AL MH|AE AMSYLICE

. ST MATTER

LAB MATTER
OPHAE 22101 1= MH|ALQ}C|X[E O|C|0, AE|7| 2AH 2 IH2H H|ELIA SA9 OHE{QHOHE = A2 2 Q12|01 7|2t AlZE,
CHIY MH[A S0f| 22| op|El ZAdE 2 3Z|00|E|E O EQULICE SESH AMEHS HIEIOZ 7t CIXIRI S QlHZ |0 M IS Eteh=
CIXFRI UX MH|AES K|S ELCE Clefet 2EIXE HZH JHest JUELICE C|XFl SIAFRILICE



HONORS

Tel=2Ee| @1 L2 Z[HS H0{ F[119f MH|AS MiEsh= 7@z E7F 2 ISLICH

2018  st=2 PRCfA <OJO|X| PR 22> £ @44 ot (HEZATR|OF)
ChetRl= QIS A e A H0|L0thY <SS 82> SEtd +d (X=X SSAD

Asia Pacific SABRE Awards <ENERGY & NATURAL RESOURCES £&> Finalist (HEZA 2|0t~ Engineering Tomorrow Campaign)

2017 Hles| elold 7|'d 22 52| B (RHSX|E MELDFALS|CHH| Q1A JHM S5 THL{CH ol
UMY 2 (HAA 222 8E)
2017 The Holmes Report MA ‘North Asia Consultancy of the year
Asia Pacific SABRE Awards <Public Affairs 22> 24 (HAEX|2 MSAHDZIALS| Cid| QIAIZHAM S5 TH LA Q)
5k 247 PR A3H5| MA 2017 235H2| PR 7|&F

CHEIRIZFASLIA(O|M CHA! <D U ZoIHTOl H2> 2|94 2T U ZOIMHQIA 4 (M VYR HHTY Z2=|E- 220) B0/ HA A2
THO[LHA e A ZTITHA HIAE PR ZRHE AP 44t

2016  cH=PRStE] Best PR Practice Award 2016 ‘Excellence Award’ (Z2f|# S X|2)
2016 PR Week Award Asia ‘Southeast Asia PR Campaign of the Year 24F (Gt SHAMAZSEDAL AZ0|C|0] EE Z2HE)
M6 CHEHAI=E SNS Chal <H|IZF 2> Ciat 4 (EAT)
Sh= PRCH& CHA (BA=X| R XS4 T-ALS| O] QIANM S5 THHCHEH o)
2t= PROle 23l2f PR | et

CHEHEIZHRLIHOM CHA! <OHIE HE> Z Q4 (MRS HEAH N2AS| CH| QIADHM Sk JHLICHA
CHEHEIHBLIAIO | ChAL <OHIE 2> QoA (SHSAAZE 2 Ad| £7 St)

[l
==

HU=HRLIAOIE thed <E20 71| B2> 2|44 (REPFIE E27)

fPRASHS| <OMHEPR £&2> S3l2] Z1ld (ZLa])

o
H
o



2015

2014

2013

2012

2011

CHEHRl= HFLAHOIM thef <PR-O|HIE B2> X|Ra2 (B=MSD ZEHH)
A m]

>
Fortune & Jobplanet Best Companies <&%17|3] 2! 7HsA HE> 247|94

CHSHEPRAISHS| KUPRA MH ‘25H9f /10 PRE|AY
313 PROY ChY (R8-S5 FA 18 To))
0152 HEI%, PR Week M7 ‘OLERX| 712 2821 Qli= PROI 5091

Asia Pacific SABRE Awards & ‘Korean Consultancy of the Year
tistl= ARLAHOIE Ty <2270 22> R4 (BaF AH2)
&Award <Mobile Web
&Award <Digital Content £2> Winner (A )

&Award <Blog&SNS E2> Grand Prix 2-Af (8+&t0F 0= 2}4ll)

E|AER| <OfEE> 24220 MH (31512 ZE)

HE> Winner ((2AF)

-~

3t PROAAS <0} A (BF2MSD ZEfe)

SH2ZNEE5HS| U The PR Jg 2013 Q4PR7(Y (BZ L 217

5132 PROJA <OBIEIPREE> Q441 (SMAIZ Fh)
51 PRI <2210IPREE> Q44 (BHRRIBTA} E{X|Z2|0t ZAT2l)
B2 2 I MOlE S| BT 22109 <I[QBE> 2244 (HP PSG)

PR|EI5| <2atel PREES
x|

H|22| CHetRl= SNS ChY =

BH PROYAL <HRPREE> @

2010

2009

2008

2007

2005

Asia Pacific PR Awards ‘Campaign of the Year, ‘Public Sector Campaign of the Year’
S=8| SFHEEE0| &etg 23 2n|Ql)
>

A4 (QYANAHE M4ACH3)

@%EE_WO*“SI EH@EE S2I0E <T|YEE> 29 (HP PSG)
SR AESIAHILIA O] AE LSS T (AT
Sr=RIESIAHRLIAO[ Y] QIEHASHY <HASMUEE> tie (RHETAD

PRCHA <OFAHEIPREE> 244 (O|HA| X7 |EH))
SEEETMAYS| Oisttls E2T0{YE <T|HEE> 204 (HP PSG)

2h= PRCfle <O|O|X|PREE> R (TXIS)

|‘0

512 PROKA ‘230l PRY|2IAY
2 PROJA <DEIPREE> @44 (S7I2H)

|'o|I

2t= PRCKY A7HE S



CLIENTS

ZRIZZ

PEERN

€9 MSD

Dr.Jart+

Dermatological Cosmetics

JEJ SHINHWAWORLD
= | FHWEER
NNNNNNNNN

S

HEER

) NOVARTIS

VACCINES

LO‘l:I:O

257t siRls B2 7

World Vision i

HUoHI™

- BZ7Ipa

—

s
SK’?elecom

@ Expedia’

Q25

————
DrChungsFood

v

ZevotoSewen

‘ EeS & ]
& I-PNIC

KSA

BEEETEY

\y
Incheon Airport
AUIHZYBA

FINNAIR

KB=22g

msx>ss

SANOFI

LERO®<NE

Sy gAny

nnnnnnnnnnnnnnnnnnnnnnn

|.|:H %_}I\_ﬂo-l ZI.EI:H 7| -I%[_|.Ok8|-

EHA

Ho
Ik
ou

monAamf(

deszgirhouse

BAYER

DAYOU

& HUo

SN

™ Boehringer
|“I Ingelheim

e

LIps
QQ,:\EEI%Y
Yy
%, &
°c/mov“

AIZA

A=
4

>

18] A}

J

@Elcron“

FHE

Fizer

Y ITRUST

LG TWINS

NEOVALUE



for further information

P. +82 2 722 2693
F. +82 2 722 2683

prain@prain.com

www.prain.com

24, Namdaemun-ro 9-gil, Jung-gu, Seoul, Korea






